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Industri ritel, merupakan salah satu bidang industri yang sangat 
perkembang di Indonesia. Namun, fenomena yang terjadi saat di Indonesia 
industri ritel mengalami perkembangan yang cukup berbeda, dimana toko ritel 
besar mengalami penurunan baik dari sisi gerai atau toko fisik dan pendapatan. 
Hal ini dikarenakan masyarakat lebih berminat belanja di toko terdekat atau gerai 
ritel kecil. Salah satu kehadiran toko ritel yang sedang berkembang dan tumbuh 
saat ini adalah Indomaret. Banyaknya toko ritel besar yang mengalami penurunan 
dan diikuti dengan bertumbuhnya toko ritel kecil seperti Indomaret menjadi 
fenomena menarik dalam penelitian ini. 
Penelitian ini bertujuan untuk menganalisis Pengaruh Access Proximity 
terhadap Loyalitas konsumen di Indomaret Surabaya: Dimediasi oleh Time 
Management. Teknik pengambilan sampel menggunakan non probability 
sampling dengan purposive sampling. Sampel yang digunakan sebanyak 150 
responden dan berdomisili di Surabaya. Alat pengumpulan data yang digunakan 
adalah kuesioner. Teknik analisis data yang digunakan adalah Partial Least 
Square dengan aplikasi program SmartPLS 3.0.  
Hasil penelitian ini menunjukkan bahwa Access Proximity berpengaruh 
positif terhadap Time Management, Time Management berpengaruh positif 
terhadap Loyalty, Access Proximity tidak berpengaruh positif terhadap Loyalty dan 
Time Management memiliki peran mediasi penuh terhadap Access Proximity dan 
Loyalty.  
 


















THE EFFECT OF ACCESS PROXIMITY TO CONSUMER LOYALTY 







The retail industry, is one of the highly developed industrial sectors in 
Indonesia. However, the phenomenon that occurs when in Indonesia the retail 
industry experiences a quite different development, where large retail stores have 
decreased both in terms of outlets or physical stores and revenue. This is because 
people are more interested in shopping at the nearest store or small retail outlet. 
One of the presence of retail stores that are currently developing and growing is 
Indomaret. The number of large retail stores has decreased and followed by the 
growth of small retail stores such as Indomaret to be an interesting phenomenon 
in this study. 
This study aims to analyze The Effect of Access Proximity To Consumer 
Loyalty in Indomaret Surabaya: Mediated by Time Management. The sampling 
technique uses non probability sampling with purposive sampling. The sample 
used as many as 150 respondents and domiciled in Surabaya. Data collection tools 
used were questionnaires. The data analysis technique used is Partial Least Square 
with SmartPLS 3.0 application program.  
The results of this study indicate that Access Proximity has a positive 
effect on Time Management, Time Management has a positive effect on Loyalty, 
Access Proximity does not has a positive effect on Loyalty and Time Management 
has a full mediating role on Access Proximity and Loyalty. 
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